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Bhavan's Vivekananda College

of Science. Humanities & Commerce
Sainikpuri, Sccunderabad 50009't

Autonomous College - Aftilialed to Osmanir Unilersity
(Accredited sith ',^'grade br NA.^C)

MBA I Year I Semester 2017

Suhject: Mnnagemenl and Organizational llehaviour

No of classes

Month Name of the topic
August

required Rcmarks

Unit: I (10 classcs)

Managers and Managemenl: Meaning

Roles ofa r and I unctions of cmenl

C

September
(13)

Historical roots of contemporary management

X.YandZTheo

Processes ofmanagem ent

pmctlces

Unit: Il 10 classcs

Organizational bchaviour:
De1. Importancc. Scope and I)isciplines

INature and levels of organizational behaviour
I

l
I

17

()ctobcr

'lransactional Analysis

Personalilv
Ego states and Johari rvindo'r,

I'Ihc Bi 5 model of ersonalil

Organizalionally reler'ant pcrsonali!v

{bil!!y
Unit: III (10 classes)

lraits

2rtancc LimitationsPlanning: (irncept. naturc. imptr
2.

I

2

Centralization and decentralization
Organizalional structurc: Line and Staff

'l ypes of organizational structures

10 classcsUnit : IV

C

I

l
1

November
( 19) rtance. Characteristics and Motives

thcories olmoti\ation

Moti\atiorl: I)cflnition

Earl
Im

ltheories ofmotivation

I

I

?

l
I

I

I

Tr pc: and Prnerss
( t

I



Unit: V l0 classcs

I
Groups and de!elopment: Concept olgroup and

team. Group formation. |ormal and lnfomtal

I
Imponance of team building

5

Leadership: Concept. lcadership stylcs, Early and

contemporary approaches to lcaderships (-frait.

behavioural and contingency)
'lotal Classes 50

I,EAD O: I\,.
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Bhavan's Vivekananda College
of Scicncc, Humanities and Comnrerce
Dcpartment of Nlanagement Studies

]!IBA
Acadcmic Organizcr - Accounting for l\Ianagement (Semcster l)

Academic Year 2017-18

@Bli[Yiiii

661ffiil1rr- ,r,.,iiri, j.....-]

tlir

No. of
classes in
a month

Topic No. of
Classcs
rcquircd

Rcmarks

August
(2)

lntroduction
Concepts

Septembcr
(t3)

Conccpts
Conventions
Accounting Cycle
Journal
Ledger
Accounting Equation
Final Accounts

I

I

I

2

I

2

5

October
(r7)

lntroduction to financial statement analysis
Comparative statement analysis
Common size statement analysis
Trend analysis
Ratio analysis

)
2

2

8

November
(t8)

Funds flow statemcnt analysis
Cash flow statement analysis
Accounting standards
IFRS
CAAP

5

4

3

4
I

50 50

.d
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Bhavan,s Vivekananda Collcge

of Science, Humanities & Courrnerce
Sainikpuri, Secunderaba<l _ 50009{

Autonomous Collcge - Affili{ted lo Osmania Universitv
Subjcct: Busincss La

N{onth

August

Scptember

October

Novcmber

M I"'Ycar 2017 -Totnl
no.
of

classes

Unit Topic No. of
cl:rsses

Remarks

nit - I: Law ofContracts
Definition of Contract and Agreement

U

Classification ofContracts-l
I3

I Acceptance - 2, Consideration & Capacity to
Contract - 2 Free consent-2 void
Contracts -1, Legality of Object _1, performance of
Contract -1, Remedies for breach ofContract _1,

Quasi Contracts-2

Essential elements of a val id Contract -l Offer & l3

17 II

III

Unit - II: Larv Rclatin
Agency-2, Bailment-
Cuarantee-2, Sale of
instruments-Cheques- I
Exchange -l
Unit III: Companies Act
Characteristics and classification-1, formation.
memorandum and Aflicles ofAssociation _l

g to Special Contracts
l, Pledge-1, Indemnity-2,
Coods Act -2, Negotiable

, promissory notes-1, Bills of

t7

I9

IV Unit - IV: Consumer profection Law:
Introduction to consumcr protcction larv in lnJir&
Consumcr councils-2 - Redrcssal ma(hinerv &
Rights oIconsumers-2. Council\- I

Unit Vi Intellectual pronerry Rights rnd SEBI
Inlroduc-tion ro lnlellecrual properrl righrs-2.
patents-2, trademarks-2, copyrights_2. SEBi Act
I992-1, Righr to informarion Act 2005_l

Prospects-1, M
CSR-I

eetings and BOD and thcir powers-2, l9

Totalclasses 5t,

6lcl.r",.l^-
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Unit - IV: Consumer Markets : Model of Consumer
Bchavior, Scven Os Structure, Factors Aflecting Consumer
Bchavior. Stages in the Adoption Process, Industrial
l\{rrrkets - Characteristics, Industrial Buyer Behavior,
S( rviccs Markets-Characteristics, and Strategies.
Unit - V: Marketing Organlzatlon and Control: Types of
IUrrl<cting Organization Structures ar-rd Factors affccting
(ilobal m.rrketing Organization, Marketing Organization
Annual pliln Control, Efnciency Control. Prolitability
Control and Strategic Control. Marketing Audit.

3

2

2
2
2

2

3
3
4
4
3

4
4
2

3

3
3

Z
rx. /-i,

Uki**G.*C

Month & No. of
classes per
month

Topic classes

2
August
(2)

Unit - I: Basics:
Markcting, Market, MaJketing Management. Tasks,
PI)ilosophies, Marketing Mix-expanded Marketing Mix

Milrketing Program and Marketing Strates/, Managing
nlarkctin!l effort, Global marketing, Marketing Environment
Corupany s Micro and Macro Environment - Interfacc other
ILlncLional areas
Unit - II: Market Segmentation: Levels and Bascs for
Scgmcntation, Segmenting Consumer Markets, Busincss
I\lirrkets, International Markets, Market Targeting -
Evaluating Market Segments, Selecting Market Segments
Dilfcrcntiation, Product Positioning, Positioning Strategies,
IJcmand Measurement and Sales Forecasting Methods,
Dstimating Current and Future Demand. Competitive
stratcgics.
Unit - III: Marketing Programme: Decisions Involved in
Product,

September
(13)

October
lt7)

Brnnding, Packaging, Product Line and Product Mix
Dccisions. New Product development, Product Life Cycle,
Pricing, Strategies, Distribution Channels, Channel
I\'lanagement Decisions, Promotion Mix - Advertising, Sales
Plomotion. Public Relations, Personal Selling. Online
mirrketing

November
(1e)

tb ,"*5

BIIAVA^-'S VIVELANANDA COLLEcE
O[- SCIENCE. IIU]\IAN-lTlES AND COiUNIEIICE

sxinitpuri. Sc.utrderabad - 9+
( \..retlired \ith.\ grnd. b! \AAC)

Affiliated to Osmania University (Autonomous)
Marketing Management 1O3 (2017-18)



Month Particulars

:f.r::tstffd
Bhavan's Vivekananda College

of Science, Humanities & Commerce
Ssirikpuri, Sc(undtrabad - 50009{

Aulonomous ('ollege' Atlllialed lo Osmanir llnirersilt
(Accrcdilcd $ilh'A'Fradc hr NAA( )

MBA I Year ll Semester 2017

Subjcct: Human Rcsource 1!lanagcmcnt

No of
Classcs

Ilema rks

Februar)
(16)

UNIT-I: INTRODUCTION
Human Rcsourccs
ManagemcDt (HRM):

influcncing HRM

. Concepts,Significance,
Objectives, Scope,
Functions

. Changing rolc of I

HumaLn Rcsoutcc
Manager

. Line and Staff
Structure of HR

{

cn8cs -l

. Impact of Environment
on HRNl

. Compe titivc Chall

UNIT.II: PROCUREMENT
OF HUMAN RESOURCE:

.Job Design
Approachcs - .Job
Rotation - .Job
Enlargcment .Job
Enrichment
Job Analysis: Concepts
- Objectives
Components (Job
Description and Job
Specification)
Methods of .Iob
Analysis.
Human Resource
Planning: Concept
Objectives Factors
affecting HR planning
Proccss of HR Planning

lMarch ( l7)



l

l

-1

1

April ( l7)

- Problems in HR
Planning.
Rccruitment:
Objcctives - Sourccs of
rccruitment
Selection: Concept -
Selection Procedure -
Tests and lntervie\r,
Placement and
Induction
Intcrnal Mobility

UNIT.III: DEVELOPING AND
MOTTVATING HIIMAI{
RESOURCE:

. HRD, Concept Scopc
Obj cctivc s

o Training Need of
training objectives
Benefits of training -

Assessing training
needs Methods and
Evaluation of Training.
Difference betu'een
training and
devclopmcnt

. Performance
Management: Concept

Performance
Appraisal - Concept- -

Traditional and Modern
Mcthods of Appraisal

. Career Planning and
Development Career,
Career planning
process, career
development and
Stages of career
devclopmcnt

UNIT-IV: MNNTENANCE:
. .lob Evaluation:

Concept Methods
. Compcnsation

Managcmcnt:
Objcctives
Components of
Compensation



Factors affecting
comPensation
Concepts of Minimum
Wage, Living Wage and
Fair Wagc,
wage Differentials and
fringe benefits

UNIT-V: MAINTENANCE;

. Indrrstrial Relations
(lR): Need, objectives
and importance of IR

o Discipline: Objectives
. (lricvance: Causes,

Gricvancc Redrcssal
mcchanism:

. Trade Unions:
Meaning, objectives,
functions and
problems oI trade
unions

. Collcctivc Bargaining:
Types, Essential
conditions for the
success of Collective
Bargaining.

\-1

l

2

1

Ma) (5)

)

tt
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@snmat
Bhavnn's Vivekanrnd! Collcge of Scicncc, Humanities & Commerce

(Accreditcd with 'A' Crade by NAAC)
SainikpLrd, Secundcrlbad, ir00094.
Departmcnt of Management Studies

Lcsson phn 2017-18
Sub cct- : liinancirl IlIana rnl 0-3

'l'otxl cl sscs

( ,S-*{>--a!-41
)

NIo"th 'l'otal
No, of

Chsses

Un
ir

'l oPtc No. Ol
Chsscs

IlerDarks

JAN l4

1l

I Naturc and Scopc-2; Evolulion of finance function - Its new
rolc in thc contemporary scenario-2 - Goals of finance
iunclion - maximizing vs. satislying; Profit vs. Wealth vs.
Welfare; -2 thc Agency relationship ard costs; Risk-Retum
trado off;-l Conccpt of Time Valuc ofMoncy - Futuro Value
and Prcsent valuc.-2
Inrc'lrnent dccrsron procc\\- Projccl gencrJtr,,n. ptojecr
evalua(ion, project selcclion and projcct implcmentation.
Dcvcloping Cash F'low; Dilta for Ncw Projects:-2, Using
EvalLration Tcchniques - Traditional and DCI'ntethods-3

I

5
FEB 15

II

III

NPV, IRR problems- 3,The NPV \.s. IRR Debirte-l
Approaches for reconciliation. Capital budgcting decision
undor conditions of risk and unccnainty; Mcasuremcnt of
Risk - fusk adjusted Discount Ratc, Certainty Equivalents
and Beta Coefficient, Probability rree approach, Sensirivity
analysis.-2
Souroes of finance - a brief survey of financial instruments;-1
Capital Structure Theories,-2 Concept and financial effects of
leverage; The capital structure decision in practice: EBIT
EPS analysis.-2 Cost of Capital: Thc concept - Average vs.
Margiml Cost of Capital; Measurement of Cost of Capital
Colnponent Cosls and Weighted Avcrage Cost ofCapil!l-5

6

MAIt I6 IV Conccpt of current assgls, characteristics of working capital.
Factors determining working capital.-3, Estimating working
capitrl requiremcnts. Working capital policy-1. Managcment
of current assets: Cash Managcment,-2, Receivables
ManagcmenF3 ond Invcntory Managcment.-3 Bank norms
for working capital financing-1.
The Dividend Decision: Major forms ofdividends - Cash and
Bonus shares.-l,The thooretical backdrop Dividends and
valuation- Maior theorics ccntcred on the works ofGordon-2

I l

l
APRIL 5 IV Walter, and Linrner.-3 A briefdiscussion on dividcnd policies

oflndian companies- l. revicw-1

t\^
,!d9c

50
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BIIAVAN'S VIVEKANANI)A COLLECE

OF SCIENCE, HUI\IANITIES AND CON'N{T]IICE
Saitrikpuri. So.underxbrd - 91

Affiliated to Osmania University (CBCS)

l\IBA II Scmcster Research Methodology (2017-18)

classes er month
Month & No. of Topic classes

January
(14)

Unit - l: Meaning and importance oI Researchi Meaning of research ,

objectives of research - types of research , Research process - Research
design Introduction to design of experiments ,Exploratory, causative,
conclusive and experimental designs.
Unit llSampling Desitn and Measurement and Scaling.
Census and Sample Survey - lmplications of Sample Design - Steps in
Sample Design - Different types of sample design. Methods of Data
Collection - Primary and Secondary - tools and techniques of data
collection - Measurement and scaling - Concept of measurement and
scali

2

2

4

3

3

February
(1s)

Scales - Nominal, Ordinal, lnterval and Ratio Scales - Attitude
scales Turnstone's, Likert's, Guttmann's, Semantic differential, Reliability
and validity of scales.

Unit - lll: Chi square and ANOVA ,Mc Nemar Test

Types of 4

4

1

March
(16)

oxon Matched pairs test, Mann-Whitney test, , Kruskal -Wallis tests,
multiple regression
Unit - lV: Multi-Variate analysis:
Structural and Functional methods,Factor analysis, Cluster analysis,
Discriminate analysis,

5

6

5

April
(s)

t - V : Research Report -Significance of report writing - different
steps in report writing - layout of the research report - types of reports -
mechanics of writing a research report - precautions for writing research
report.

Uni 2

3

r I t^l{--
d. v- ta-'.t7L

D!p



'.,,Bhdiirih
Bhavan's Vivekananda College

of Sciencc. Humanities & Commerce
Sninikpuri. Sccundernba(t - s{Xxlgl

Aulonomous ( ollcgc,,\ffiliated to ()\matria t trn.r\ir\
(.\c.rrdiled $ilh '\'gr{de b\ r",\rC)

MBA lll semester ll year (2017-18) Total quality Management

JUr.Y ( l0)

ATJGUST
( l4)

Nanre ol the Topic

Unit: I TQM History & Evolution
Concept of TQM- 2
Evolution oITQM I
Deming's Philosophy - I
Conventional quality management Vs TQM 1

Benefits and Costs of TQM - 1

Historical Perspectives ofTQM - 1

Quality systems Awards & Guidelines - 3

Unit: 2 Tools ofTQM
Measurement Tools - Check sheets, Histograms, Run
Charts - Scatter diagrams, cause & effcct diagram,
Pareto Chart, process capability mcasurement 3
Analltical Tools - proccss mapping, Rcgression
Analysis, Resource Utilization and Customer Service
Analysis, The Five Why's, Overall Equipment
Effectiveness - 2
Improvement Tools: Kaizen, JIT, Quality Circles,
Forced field Analysis, Five S's. 2
Control Tools: Gantt Chart, Netivork Diagram, Radar
Chart, The PDCA cycle, Milestone Tracker Diagram
and Earned Value Management - 3
Unlt: 3 Technlques of TQM
Quantitative techniqucs - FMEA, Statistical Process
Control (SPC), Qualitv Function Deplo!ment (QFD), -
4Dcsign of Experimenls (DOE), Quartity by Design and
Monte Carlo Techniquc -4

No of
Classes

l5

l0

0

Month ILe mlrks

Qualitalive lechniques: Benchmarking. Salcs and
Operat:ons Planning. Kanban and Aclivit\ Bascd

lCosrine(AeCl -+ "
Taguchi met hods:
Quality loss fun.rion. Slgnal lo-Noise rdtio -2
Untt: + SIx Sigma " 

l

]Concepr - definirion. evolulion. prin.iplrs I

I Objeclives. framework Six si8md urganizution: roles &

September
( l2)



responsibilities - 2
Six sigma problem solving approach: the DMAIC
model- 3

October
( l4)

six sigma metricsr cost of poor qualitl' 1

defects per million opportunities /First Pass Yield - 1

Benefits and costs of six sigma- 2
Unit :5 TQM ln service sector
Implementation of TQM in service organization:
Framework for improving sen'ice quality- 3,
Model to measure service quality programs 4
TQM in Health-care services- 1

Hotels and financial services - Banks, lnvestmcnt
Company and Mutual Funds -2

Total

l0

l0

50
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Bhayan's Vivekananda College

of Scicnce, Hunranitics and Comnlerce
Dcpxrtment of Management Studies

MBA
Academic Organizer - Strategic Managemcnt Accounting (Semester III)

Finance Elcctive II
Academic Year 2017- 18

,,.v

\u/

No. of
classes in
a month

Topic No. of
Classes

rcquired

Rcmarks

July
l0

Introduction
Cost and Cost Classification
BEP and BEP Charts. BEP Calculatiorr
Decision Making using BEP and CVP Analysis

I

2

3

I

August
l4

Budget and Budgctary Control and Typcs
Flexible Budget and Fixed Budgct
Management Control and Operalional Control
Zero Bascd Budgeting
Introduction to Variance
Material Variance
Labour Variance

3

4

I

2

I

2
I

September
t2

Labour Variance
Overhead Variancc
Sales Variance
Responsibility Accounting
Responsibility Centers
Performance Evaluation

l

2

I

I

4

October
14

Transfer Pricing
Activity Based Costing
Problems on activity based costing
Customer account rofitahil anal

4
2

4
1

50

^+

50

.) ,ui.\



Bhavan's Vivekananda College
()f Sci(nce Humanilics and Commerce

(Au(ooomous (lolleg( - Affitirred r(, Osmrnia Universitv)
(Accrcdited wirh ,r| grade br.\.1..\C)

Department of Management Studics
Subje(l: Organizational Changr aod I)evelofment l)evclopment (\tBA ltI Scmestor EII)

Academic Organizer 2017-l ll

Nam€ of thc to \o rrl'clnsses llentarks

tnit:Io ization!l Chan
Concept, lmportance itnd Imperativcs of
!hiln el
l:orces ol_Chan

Rcsistant to change. sources. Overcoming
Rcsistancc to chan

August

ffiBl?iiifih

I nit: II lntroduction and Founditions
of OD
Overview ofthe field ofOD. Definitions
olOD-|

]

5 stcms lhcot l
Partici lion and em
Teams and Team work. Parallel lcarning
structurcs - I

Action rescarch as a process and as an
roach. A licd behaviourrl science I

Lrrit IIIt )Iana I ol)

orrcrmcnl l

t0

]lonth

Change Agent. Types ofChange (Planned
and unplanned change) 2

Minimising resistancc 1o changc I

Shoft hist and its c\olution l
(;ro\\.th and relcvancc ofOD and
characteristics I

Values assum tions and belicli in OD - I

Models and theories ofPlanncd change:
Le*in s Change Modcl and llurke Lit\\in
Model - I

Ccneral modcl ol lanned chan el

Action Component; OD interventions and
their nature - 2

Di osis: The six-box modcl i

ClussificationofOD intervenlions I

Scptemher Plnnni choosin anrl irr lcnentin tn

t -1

I

t

Itur

+

l

i
L

t



ll intcrvcntion stralc
Evalualingand instilutionalizing OD
intcrrentions 2

Program managcmcnl component:
Conditions lbr optimal success ofOD - I

Issucs in consultdnl-client relalionship - I t0
[Init IV: Human l)rocess intrr]entions
Human Process approaches: I Croups I

Process consultation I

Ihird parll intervcntions -l
Team intervcnlions I

Techniques and excrcises used in tcam

interventions. RA't and RNT I

Responsibility charting and Forced Field
Analysis- I

()ck)bcr
( l.l) Broad team building intencntions - I

Organizational proccss approachcs
Organizationconliontation I

Inter-group interventions - I

Unit \': Techno-Structural and
Strategic intcrvcntions

Grid OD I t0

Slruotural Desi gn : Rcstructuring-
Dorvnsizing and rcengineering 2

Employee involvemcnt: Qualitl circles
and'lQM - 2

Work Design: Engineering and Systcm
approach - 2

StratcSic intervcntions: Organi/ational
lranslbrmation and its charactcristics l
Scll'-desiqningorganizalions I

Organizational lelrning I IO

Total No.
of classes 50
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Bhrvan's Vivekananda Collegc

of Science, Humxnities & Commerce
Sainikpuri, Secunderabad - 50009{

Autonomous College - Affiliatcd to Osmania Univcrsity
Subject: Personal Finance Lesson plan 2017-lg

Year III'd
Month

July

August

September

October

.a.ur)rEs

Total
no.
of

classcs

Unit Topic No. Of
Classes

t0 I

Introduction to personal financial planning -1,
objectives-1, steps in formulating -2, pFp
process-2, preparation of personal budget-2,
personal financial statements-2

personal financialUnit l: Basics of
Management

l0

t4 II Unit lI: Personalsavings and investment
Investment criteria-1, savings instrumcnts- post
ofl'ice-2, banks-1, chitfunds-1, shares and its
types-2, debentures and bonds-1. mutual lunds-
l, govt bonds-1, physical assets-1
Unit III: Risk and Return oflnvestments
Present value-], present value of cash tlows
with annuit and deferred annui

1.1

t2 III

IV

12

1.1 I gratuity-1, LIC plans -2, GIC plans-2, Reverse
Mortgage plans-l

Unit - V: Tax planning
Personal tax planning-2, tax computation-3, tax
exemptions-2, Filing of IT returns-1

14

Total 50

LtilKl'*''--"-'J-

Remarks

present value of cash flows with annuity and
deferred annuity-1, future value-1, future value
of cash flows -2, computation of interest-],
dividend-1, and capital gains-1, reverage on
returns-l

Unit lV: Retiremcnt Savings plan
Pension plans-1, contribution and benefit plan -
2, Provident fund-1.

aclL
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Bhavan's Vivekanantla College

of Scicnce, llumanilies & Cornnrercc
Sainikpuri, Sccunderabad - 5(t0(19.1

Aukrnomous (bllege - Affiliated to Osmrnia llnirersit)
(Accredited nith'A' grad( b\ NAA(')

trlllA II Ycar Il' Semrster 2017
Subjcct: l,erformance and Talrnt Mnnagemcnl

Namc of the topic

tJnit I: I Introducti()n to l)crlbrnancc Managcnrcnt

Performance Management Concepts

Philosophl. Oven ier\. Obiecti\ es and Slandards

Perfornrance Managemenl S)stem Importancc
Ijcaturcs. Dimcnsions.

Pertbrmance consultino
lrour llars ol PMS

Strategic Perlbrmance Management sl slems

Unit ll: Performance l'lanning, Appraisal and
Ilevicw

Iterlormance PlanninQ - Proccss. Contcllts. slcps.
Process of dereloping indi\ idual to group
performance plans

Performance Appraisal and Revierv Process and
methods

Objeclives, stcps. Dcsign. Iypes

Unit Ill: Decisions based on Performarrc
I'erfornrancc hased Compcnsalion ('oncclts ol'

ensation

Pcrfomrance rclated com nsalion and hcnefits
Skill based pay. conrpctenct bascd pa."-

llxeculive compensation

Cln\ses
uired Rcnrarks

l

l

L2
l

.1

]l0nth

Novembcr
(2)

Decembcr
(12)

.linLrar\ (ll)

l
I-lTectivc Perlbrmance counselling

Methods ofAppraisll
Steps ln Re\ ic\

FebruaD
(13)

I'erfornrancc based ( areer Planning

r-

I

t-

2

l
I I _l_.1

I



Career I)cvelopnlcnt and Succcssion planning
l

Unit-{ Pcrfornrance }lctrirs and }lodcls
Performance Mcasures Pr'ramid
Sleps Ii)r Dcsi!rri ! N,fetries 2

Wano I-ab. Smrrl P\ramid

Spangenberg's lntegrated Model of l)M )
Sears Model For Organizari{)nal Perlbmlancc I

Balanced Scorecard I

lhit-s Trlent M{nagcmcnt
Talent Managemcnl Defi nilion l

Elemenls of Talent Managentent

Creating A Greal Place lir Work
Attraction StrateSies I
'falenl Stralegics I

Career Managemcnt I

Talent Management For Knorvledge \\'orkers I

'lalenl Managemcnl In Praclice I

Total No ofClasscs 50

U "*5
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Bhavan's Vivekananda College

of Science, Humanitics & Commerce
Sritrikpuri, Secund.rrhad 50009.1

.{uiotronrous (lollcgr - ]\mlixlcd to (Xnrnni, tlnnrrsiA
{r\..rcdited silh .,\. sr,.tc hI N,\,1(,)

L plan 2017-1a FINANCE_ EL

Month No. Of

JU LY l0
lntroduction-1, Real and financial asscts. Invcslment decision process_
l,Sources of information, Iractors allccting inv. Decision

ng

l'i
nt

trn lat h andst'nr [\post
Iems- IItis kpro rrd 1\1t)fc Iurem

k- standaad d il ol'ngc lul L h ISpproac
fund nrlanah I echn anil s- L H\I] l
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August l{
Debl insfunents- definition, fcalurcs and tvpes-l
Frctors affecling bond yield, currcnl yield, holding period yield
llolding period yield,-2 YTM problenrs ,yTCproblems-4
Valuation of compulsor)y' optionally coDvenjble bonds-l.Bond duralion
lroblerns-2.Bond coII \il]. mJnJEing hoIJ nontolio & ,tralegicyl
UNIT:3

T \IT: 2

Corllmon slock features-I csl
SeplcDrbcr I] UNIT: 3
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l'ealures , genesis, NAV,Types and schemcs ofm

UNIT:5
Pcrfofilance measures- Sharpe's rewtrd to variabili(y index
Sharpc's reward 1() variability indcx ,'l reynor's rcward to variabilitl
indc\,Jensen's model,Fama'i dccomposition of returns-4, Mutual iunds-

Capilal Market Theory-l,CAPM
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utual funds problems,
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)lonth

,luh (10)

August
(l.l)

Bhavan's Vivekananda Collcge
Of Science Humanities and Commerce

(Autonomous Collrge Affiliatcd to Osmanir llniversitv)
(Accrediled with 'A' grade b) NAAC)

Department of Managemenl Studies
Subject: Organization Deyellpment (MBA llI Semest€r EII & Minor)

Acadcmic Org{nizer 2017-18

No ofclasscs Rcnrir r[s

@tsllataii

crowth and relevancc ol'OD and
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Unit: II Inlroducti(,n and Foundation\
of Ol)

sumptiorx and brlielis in Ol) I

Modcls and thcorics of I)lanncd changc:
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their nature 2
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Shorl histor and its cvolution I

Action research as a proccss and as an

approach. Applied bchavioural scicnce I l0
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!,trtsliirtilii
BI IAVAN'S VIVEKANANDA COLLEGE

OF SCIENCE, HTItrIANITIES AND CO]\lNtEIiCE
Sxinikpuri, Sc.utrderrbrd - 9l

(]\(rcditcd sitl' A g.ndc lry NAA( )

Affiliated to Osmania University (Autonomous)
Product and Brand Management (M) (2O17-f 8l

Topic

Unit - I: Product and Branding Decislons: Product,
Ploduct Policy, objectives of product management,
Functions oI product managers. Major product decisions-
Pr-oduct design, Product Mix, Product line, Packaging,
blandin
Ncrv product development, Product Modification and
Dcletion.
Unit - U: Product Market Evolution:Strategic planning
9.1p. Growth Strategies Intensive, Interactive,
Diversification strategies. Ansoff's grid. Product Portfolio
arallsis BCG & GE matrix. lnnovation and New Product
Development Generic Product Development Process. Idea
gcncrating device, Idea-Screening, Concept generation,
sclection and Testing. Prototype Product.
Unit- III: Brand Malagement: Brand, Brand management:
Branding, Evolution of Bralds, Functions of Brand to

1

2

3

2

consllmcr, Role of Brand- Advantages of Brard

3
3

1

2

2
I

3

3

Sleps in Brand Management Process .Brand management
practices.
Unit - IV: Brand positloning&Brand Equity:Meaning oI
Brand positioning, Point of parity & Point of difference,
positioning guidelines.Repositioning strategies and Brand
Loyalty. Brand equity -Meaning, Sources,Customer Based
Brarrd Equity-Mcaning, and I\,lodel of CBBE,Brand building
blocks-Resonance, Judgments, Feelings, performarce,
lnla
Brand Building Implications, David Aaker's Brand Equity
Irlodcl.
Unit - V: Deslgning and sustahing branding strategies
Brand hierarchy, Branding strate$,, Brand extension and
bfi\nd trcnsfer, Managing Brands overtime. Brand
Architecture and brand consolidation. Brand Imitation,
Kinds of imitations, Factors affecting Brand Imitation.
Sources of opportunities for global brand, single name to
gl(,bal brand,Organization for a global brand

3
2
1

2

3
2
2
3
2

October
(14)

/, /"llL^ J.t€t'-t(V. H- P!!n o: . -i I I

Month & No. of
alasses per

mo nth

Classes

July
(10)

August
(14)

September
(t2l

B

1

L

L-



:i*:tsIEtrff
Bhavan's Vivekananda College

of Science. Humanities & Commerce
Sainikpuri, Secunderab.ld - 50009,1

Aulonomous College _ Affiliated lo Osmtnir t nirenitl
(Accredilcd with 'A' gr{de bY NAAC)

MBA lll semester ll year (2017-18)Total quality Management

Untt: f T-M Hlstory & Evolution
Concept of TQM- 2
Evolution of TQM- I
Deming's Philosophy 1

Conventional quality management Vs TQM- I

Benellts and Costs ofTQM - I
Historical Pcrspectivcs ofTQM 1

Quality systcms Awards & Guidelines - 3

No of llemarks

l5

lasC ses

)0rLY (1,,

I

ATJGT]S'I
( l.+)

Unttr 2 Took ofTQM
Measurement Tools - Check sheets, Histograms, Run
Charts - Scatter diagrams, cause & eflect diagram,
Pareto Chart, process capability measurement 3
Anal]'ticalTools proccss mapping, Regrcssion
Analysis, Resource Utilization and Customer Servicc
Analysis, Thc Fivc Wht's, Overall Equipment
Effectiveness - 2
Improvemcnt Tools: Kaizen, JIT, Qualit], Circles,
Forced lield Analysis, Five S's. - 2

Control Tools: Gantt Chart. Net\a,ork Diagram, Radar
Chart, The PDCA cycle, Milestone Tracker Diagram
and Earned Value Management - 3
Unit: 3 Techniques of TQM
Quantitativctechniqucs FMEA, StatisticalProcess
Control (SPC), Quality Function Dcployment (QFD), -

i 4Design o[ Experiments (DOE), Quality by Design and

IO

Montc Carlo Tcchniquc 4

L
September

(12)
Qualitative techniques: Benchmarking, Sales and
Operations Planning, Kanban and Activity Based
Costing (ABC) - 4
Taguchi methods:

I guality loss function, Signal-to-Noise ratio 2

Unitr 4 six Sigma 0

Concept - dehnition, evolution, principles I

Month Namc of the Tonic

t



Obje(rives. framework - Srx sigma organization: roles &
responsibilil ics - 2
Six sigma problcm solving approa( h: thc DMAIC
model 3

October
(14)

six sigma metrics: cost of poor quality 1

defects per million opportunities /First Pass Yield 1

Benents and costs of six sigma 2
Untt :5 TQM ln service aectot
Implementation of TQM in scrvice organization:
Fr.r.mcwork for improving scrvicc quality 3,
Model to measure service quality programs 4
TQM in Health care services- I
Hotels and financial services - Banks, Investment
Company and Mutual Funds -2

Total

t0

l0

60
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tsIIAVAN'S VIVEKANANDA COLLECE

OF SCIENCE, IIUIIANI'I'IES AND CONIIIERCE
Sainikpuri, Sc(undembad - 9.1

Affiliated to Osmania University (CBCS)

MBA fV Sem Strategic Management (2O17-f8)
Month & No. of
classes per month

Topic
Classes

November (2) 2

O€cember
(12)

January
(12)

3

3

3

4

5

3

3

(13)

Unit: l: Strategic Management, Definition, The Mana8erial process of Crafting and
Executing Strategy: Developing a strategic Vision.

Mission Statement, Establishing objectives, Crafting & executing strategy. Concept of
strate8ic lntent, A model of elements of Strategic Management: The Strategic
Position-Strategic Choices-StrateBy in action
Unit; ll: Strategic Position: Evaluating a Company's external environment-Relevant
components of External Environment. The Macro Environment-Key drivers ofchange-
Porter's Diamond Model.

Porte/s Five Forces Model-lndustry Analysis-Strategic groups-opportunities, threats,
lndustry Competjtion, Sources of Competition-Competitor analysis, other internal
environment-Strategic Capability-Evaluating a Company's Resources and Competitive
Position-Value-Chain Analysis Resources, capabilities and core competencies,Cost
Efficiency'Sustaining Competitive Advantage-Diagnosing strate8ic capability-
Managing Strategic capability
unit: lll:Strategy Formulation; Business Level Strategy,CreatinB and Sustaining
Completive Advantages: StrateBy and Competitive advantage-strategic Choices.

Competitive Advantage Generic Strategies Sustaining Completive advantagF
Competitive Strategy in hypercompetltive conditions-lndustry Life Cycle Stages:
StrateBic lmplicationa: Tailoring strate8y to fit specific industry and company
situations-Strategies for competing in Emerging industries Turbulent and hjgh velocity
markets, Maturint tndustries, StaBnant industries, and Fragmented industries.
Strategies for lndustry leaders, Runner-up firms, weak and crisis ridden Business.
t,nit lV:Strategy alternatives: Corporate Level strategy.

Bases of 3

4

3

2

7

(13)
Strategy. Creating Value through Diversification-Related Oiversification,

Veni.al integration strate8ies, unrelated diversification, Unbundling and Outsourcing
strategies, using offensive and defensive strate8ies. Outsourcing, Various activities.
Benefits, growth and drivers ofoutsourcing. Co operative strategies, product & Market
Diversification-Merger and Acquisition strategies, Strategic Alliances.
Unit: V: StrateBic lmplementation: Strategic Control and Corporate Governance_
RespondinB Effectively to Environmental Change-Attaining Behavioral Control:
lnstilling a Corporate Culture. Leading the Strategy Execution process. Strategy &
Leadership, Social Responsibility & Corporate Governance, Strategic
Entrepreneurship-{rafting a Social Responsibility Strategy, Corporate governance.

lnternational

3

1

2

4

3

J*:>*-gAUh^
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,r;ufiia.il,ttii
I]IIAVAN'S VIVEKANANDA COLLEGE

OF SCIENCE, IIUMANITII'S AND COMMCII.CE
Sainikpuri, Sccundenbrd - 9{

Afliliated ro Osmania University (CBCS)

MBA IV Senrcstcr Services and Retail Marketing (2017-1s)

TopicMonth & No, of
classes per month

clas5es

November {2) Unit - l: Service
continuum.

Concepts, Scope of Services. Goods-services 2

Decemb€r
(12)

4ls of Services Goods and Services_ Categorization. lndustrial Services.
SeSmentatron target Marketingand positioninB.
Unit - ll: Service marketing Mix

6

4

2

January
(12)

Product. Pricing, Place, Promotion, people, physical evidence and
process. Service Quality-Dimensions of quality. euality Management.
And Measuring service Quality. Strategies for dealinB with intangibility,
inventory, inconsistency and inseparability.
Unit - lll: strategies for services marketing:
Service Marketing TrianBle- External Marketing, tnternal Marketing,
Relationship Marketing lnteractive Marketing

6

3

3

February
(13)

Building customer Relationship through Segmentation and retention
strategies. CRM, Definition Factors responsible for CRM growth,
framework of CRM, Types of CRM. CRM and Relationship Marketing
Unit-lV: Retail Marketing.Retail marketing-lntroduction. meaning,
characteristics, emergence of organizations of retailing - Types of
Retailers,Role of retailing, trends in retailing.FDt in Retail - problems of
lndian Retailing - Current Scenario. Factors influencing retail pricing,
Retail pricing strategaes.

4

2

4

2

1

March
(13)

Unit-V: Store management and Visual merchandisingi Store
Management: Responsibilities of Store Manager, Store Security, Store
Record and Accounting System, Coding System, Store Layout, design:
Types of tayouts, role of Visual Merchandiser, Visual Merchandising
Techniques, Controlling Costs and Reducing tnventories Loss, Exteriors,
lnteriors Customer Service, Planning Merchandise Assortments Buying
systems -Buying merchandise and Retail Communication Mix.

3

2

4
2

2

5 A l:l/.- .\-k:u--t *r-.
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@Briii{iih
llhavan's Vivekananda College

of Science, Humanities and Commerce
Dcpartment of Management Studies

MBA
Academic Organizcr - De rivativcs (Semester IV)

Finance Elcctive I
Academic Year 2017-18

No. of
classes in
a month

l'opic No. of
Classes
requircd

Rem3rks

Novembcr
(2)

Introduction

Dccembcr
( 12)

Types ofdcrivatives
Myths
Participants
Evolution and derivative markets in India
Forwards

2

I

2

4

January
(12)

Fulures
Cash and Carry Model
Hedging Strategics
Options

2

2

2

6

February
( 13)

Binomial option pricing model (BOPM)
Strategies of opiion trading
Black Scholes Option Pricing Model(BSOPN4)

4
5

4

March
(ll)

Swaps and Currency Swaps
Intcrest Rate Swaps
Revision and old question papcrs revicw

4
5

2
(50) 50

C
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Bhavan's Vivekanandt Collcge of Science, Hum:rnities and Commerce

Dcpt. of N{anagement Studies
Semcster - M0l7-18

Or aIltT or Bankitr l'inancc E-ll

,L\.er.-."*".'5

E

No. of
clnsses

ina
month

Topic No. of
Cl!ss

es

rcqui
rcd

Rcnr.rrks

\ol
(2) k-customer rclationship - IIntroduction ban-l bank custontcr

Unit - I
2

Dcc
( l2)

Evolution of banking, origin-1, nationalization and reforms-1,
Role ofcommercial banks, various serviccs offcrcd by banks- l,
Fiuancial statemcnts oflndian banks-l camel -lratings, key
performance indicators-1, sources of bank funds-1. Financial
Inclusion-1, sources of risks-1.
Unit - Il
Features of bank credit-l. types of lending-2

t)

.1

Jan( l2
)

stcps lbllowed in the assessment ofcredit worthincss ofa
prospective borrower, the crcdit process rnanagcment- I ,
Different types ofloans and featurcs -1,loan pricing- basic
rnodcl-2 pricing fixcd and tloating rate, cost bencfit loln
pricing,-2, CPA-1, NI'A-2
unit - lll
Regulation ofbank capital-1, need to regulate bank capital-l
Economic capital model, regulatory capital- I

3

Feb(13

)

Basel Accord-I &II,III- 3 , Banking innovations- 1, Bank
assurance-l role of banks as Financial intermediaries- I

Unit - IV
Insurance as a risk maoagement tcchnique-1, principlcs-2,
Requisites of insurable risk and characteristics of insurable
risk-1, Insurance contract, functions ofinsurer-1, types of
insure s- I ,reins u rance- I

6

7

llarch
(l l)

Marketing channels-1, overview of IRDA-l.
Unit - V
Life insurance- typas, insurance contracts. tax trcatment-1.
producls-2, classificalion of life insurance- 1, acluarial sciencc
and provisions- l, provisions and special life insurance forms -
I health insurance-l, general insurance - l, third party
administrations- l .

9

Totrl no. of classcs 50
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l\Ionth

November

Decembcr

January

F'ebruary

March

Total

Bhaytn's Vivckrnanda College
of Scicnce, Humtnities & Commcrcc
Sainikpuri, Secunderabad - 50009.1

Autonomous College - Affililted to Osmania U nivcrsily
Subjcct: Commercial Banking Lesson DINn 2(ll7-18

]II BA IV II"r Yerr

C
D..!

81rA

\"pr*u*.-*i

Total
no.
of

classes

tinit Topic llcnrarks

2 I Unit - I: introduction of lndian Financial systcm
and its components-2

l2 II ian banking system -2, structure of banking in
india-2, evaluation of banking system-2, luture
trends ofbanking - 3

Unit - II : Analysis of the banking struclure and
financial statement Analysis- introduction -1,
interpreting bank balance sheet -3

lnd

l2
II

interpreting bank balance sheet -1. income statement
-2, evaluating the banking performance - I
CAR-1, NPA-1, Liquidity rarios -2, profirabiliry
ratios-1, structural Ratios-l
Unit III: Banking Regulations and conrol of RBI
CRR.1, SLR-I,

ll I CRAR-l, income recognition nonns1
Unit -lV
Financial Innovations and opportunities lbr banks
Factoring-2, bancassurance-2, universal banking-
2,securitization-2, take out fi nance-2,

ll innovations in lhe banking seclor-2. opporiunilies
for banks -2

Unit -V management ofbanking organization
Loan management -2, profit and gro\\,1h

50

SAri,

management -J. assel liabilitr manapemenr -2 I

----l
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Total no. of classes

Bhavan's Vivekananda College
of Science, Humanitics & Commercc

Sainikpuri, Secunderabad - 500094
Autonomous College - Affiliated to Osmania University

MBA: Advertisinq and Sales Promotion

Lesson lan-20t7-2018

50

^1

Month(No. of
classes)

Name ofthe topic No. of
classes

required

Remarks

July (10) unit l:
Marketing communication mix
IMC
Communication process models
Objectives of advertising
5 Ms ofadvertising
Advertising agencies

2
2
2

2
2

Arg
( l4)

Unit 2:
Creative strategy
Ad layouts, appeals, tactics
Media planning and strategy
Emerging media options

4
3

3

2

Sept
(t2)

Unit 3:
Testing for advertising €ffectiveness
Adverting research
Social, economic,cultural, ethical aspects of
advertising
Functions ofASCI, Advg awards

2
3

5

4

Unit 4:
Major decisions in salcs promotion
Consumer and trade promotion tools
Unit 5:
Digital Marketing: Advantages,
Disadvantages
Digital Reputation Mgt

oc(14)

5

3

3



@tsli[\]d{
Bhavan's Vivekananda College
of Science, Humanities & Commerce

Sainikpuri,Secunderabad 500094
Autonomous College - Affiliatcd to Osmania University

MBA: Business Communication

Lesson 'dn-2 l7

50Total no ofclasses

\, t)-!"*:

?

Month(No. of
classes)

Name ofthe topic No. of
classes

required

Remarks

Jan (14) Unit 1:

Communication process
Barriers to comm.
Surmounting bariers
Types of comm..
Listening process
Principles of feedback

2

2

2

2

3

3

Feb
( 1s)

Unit 2:
Types of non-verbal comm..
Functions of Nonverbal comm.
Approaches to negotiations
Unit 3:

Making effective presentations

6
2
2

5

Mar
(16)

Speeches for commemorative occasions
Persuasive speaking
Unit 4:
Types, structue of reports
Busilless letters
Emdl writing, resumes

3

2

4
4
3

3

2
Ap(5)

Unit 5:

Building relations with media
lnvestors, govt
Crisis comm.

lliill,illr*"'
' ' I'l;1 '-cti ' 'c



@stiffiIiiii
Bhavan's Vivekananda College
ofSciencc, Humanities & Commerce

Sainikpuri, Secunderabad - 50009,1
Autonomous College - Afliliatcd to Osnrania University

MBA: Manaserial Economrcs

L on lan-201 l8
Month(No. of

classes)
Name ofthe topic No. of

required

Remarks

Aug (1) Unit 1:

Introduction to Managerial Economics
Nature and of ME

1

Sept
(13)

Fundamental concepts
Risk and Uncertainty
Econometric models
Unit 2:
Types of demand
Deteminants of demand

4
2
I

3

3

Oct
(17)

Market equilibrium
Cardinal, Ordinal approaches to consumer
equilibrium
Budget line, indifference curves
Demand elasticities
Demand forecasting methods
Unit 3:
Shon run and long run production luncrion
Law ofdiminishing marginal retums
Economies and Diseconomies

I
4

3

3

Nov(19)

3

3

5

3

Total no. ofclasses

^1, M",Jt*_

50

q€A

3

3

Long mn and short run TC, AC, MC curves
Cost-volume-profi t analysis
Unit 4:
Market structures and p cing
Game theory basics
Pricing methods
Unit 5:

Concept and measuement ofnational
Income
Inflation
Trade cycles



Bhavan's Vivekananda College
of Sciclce, Humanitics & Commercc

Sainikpuri, Sccunderabrd - 50009,1
Autonomous Collcge - Affiliated to Osmania Univcrsity

MBA: Rescarch Methodolosv

L n -2018

Total no. of classes

1, tuer*:-

Month(No. of
classes)

Name of the topic No. of
classes

rcquired

Remarks

Jan ( 14) IInit l:
Objectives ofresearch
Types ofresearch
Research process
Research design
Experimental designs

2
2

2
2
6

Feb
(t 5)

Unit 2:
Sampling design decisions
Sarnpling methods
Dala collection methods
Measuement
Types of scales

3

2
2

3

5

Mar
(16)

Reliability, validity ofa scale
Unit 3:
Chi square, ANOVA, Mcnemar,
Wilcoxen, Mann Whitney, Kruskal wallis
test
Unit 4;
Factor analysis
Cluster analysis, MDS
Multiple regression analysis

2
5

3

6

3

2

Apr(5)

Unit 5:
Types ofrepofis
Steps in report w ting
Layout and mechanics of writing a research
report

L

50

ioA c0!':o
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@tstrat'art

Total no. ofclasses

Bhavan's Vivekananda College
ofScicnce, Humanities & Comrnercc

Sxinikpuri, Secundcrrbad - 500094
Autoromous Collegc - Affiliated to Osmaria UniveNity

MBA: Sunnlv Chain Management

Lesson

50

ANJ,iY
ircuNoea$ro

Month(No. of
classes)

Namc of the topic No. of
classes

required

Remarks

Nov (2) Unit l:
Introduction to SCM
Evolution ofSCM
Objectives ofSCM

2

Dec
(12)

Conceptual framework
SCM strategy
Global SCM
Reverse supply chain
Value chain
SCOR model
Demand planning, Aggregate planning
Unit 2:
Logistics management, Soucing

I
2
2
I
I
I
2

2

(12)
Jan Inventory management, JIT,VMI

Outsourcing
Unit 3:
Transportation fomats
Modes, factors affecting transportation
Cross docking, warehousing

3

I

4
4

Feb(13)

Role oflT in SCM
Unit 4:
Strategic partnerships and alliances
Collaborations
SC re-engineering
Benchmarking
Lean manufacturing, Agile mfg

4

2
3

3

I

Mar( I 1) Unit 5:
Distribution network in SC
Channel design
Developing customer seNice strategy
Retail SCM, RFID
Aggregators in e-business

3

3

2

2
I



f"#Bri!ffi$ffii
BIIAVAN'S VIVEKANANDA COLLEGE OF SCIENCE, HUMANITIES AND COMMERCE

(Accredited rvith A grade by NAAC)
Autonomous Colleg. - Afliliated ro Osmania University

Dcpartment of Management Studies
Lessotr plan-2017-18

SUBJICT : STATISTICS FOR $IANAGEMENT

Month
Totol No. of

Class
Topics to be covered

No. of closses

Per fopic
Remorks

August 2
Unit I

l. Introduction to statistics, origin, managerial
applications.

2

Scptember l3

Unit I
2. Measures ofcentral tendency
3. Measures of dispersion
4. Skewness and Kurtosis.

IInit V
l. Correlation analysis
2. Rank Correlation

2

3

3

3

2

October 1'1

Unit V
3. Tied Rank correlation
4. Regression Analysis

Unit II
l. Probability : Introduction, Basic definitions
2. Addition and multiplication laws
3. Conditional probability
4. Baye's Theorem and its applications

Unit III
l. Random variable, p.m. fand p. d.f

2

3

2

2

November t8

Unit III
2. Binomial distribution
3. Poission distribution
4. Normal distribution

Unit IV
l. Estimation theory, Point and lnterval estimation
2. Concept ofTesting of Hypothesis
3. Large sample tests

3

2

3

2

3

5

Total 50 50

2

u*;
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Departmenr of Management Studics
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Semest€r-II
Su ecl : OPERATIONS RESEARCH

Month
Totol No. of

Closs
Topics to be covered

No. of
closses

Per topic
Remorks

JAN 14

Unit I
l. Introduction to operations research, origin,

development and managerial applications.
2. Concept ofLPP, Non-LPP, IPP, Dynamic and

Goal programming problems
3. Formulation ofLPP, SolvingofLPP by

Graphical method
IInit II

l. Solving ofLPP by Simplex method
4

3

3

4

FEB l5

Unit lI
2. Duality in LPP, Primal-Dual relationships
3. Dualsolutions
4. Sensitivity Analysis

Unit III
l. Concept of Transportation Problem
2. NWCR, LCM and VAM
3. Solving Transportation problem by MODI Method
4. Solving Transportation problem Stepping stone

algorithum.
5. Concept ofAssignment problem
6. Solving ofAssignmenr problems b1 Hungarian

method

2

I

I

2
2

I

I

2

MAR

Unit III
7. Travelling sales man problem

Unit IV
l. Network Analysis
2. CPM and PERT
3. Time cost trade off
4. Maximal flow and minimum cut problem

Unit V
l.Queuing theory
2. Simulation

I

3

3

3

3
2

APR 5
3. Came thcory

Unit V
5

Total 50 50

16
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